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Frederick Tam

Art Director

British Citizen
Hong Kong Citizen

[www.fredericktam.online |

33/M fredtam256@gmail.com
+852 95319147

Expertise

Campaign

Branding

UI & Web Design
Asset Creation

Art Direction
Packaging Design
Visual Merchandising
[llustration

3D Rendering

With a solid background as an Art Director in the
commercial industry, | bring experience across various
domains, including Ul web design, branding, graphic

design, and visual merchandising.

With 7 years of agency experience and a recent year
in-house. I've had the opportunity to work on a variety
of projects, especially in fashion, jewelry, and web
design. Throughout my journey, I've built strong skills
in Ul web design, branding, graphic design, and visual

merchandising.

I'm all about pushing boundaries and exceeding
expectations. With a passion for visual storytelling and
a keen eye for detail, | create designs that resonate with
audiences and drive business success through creative
problem-solving. Let's connect and see how we can

create something together.

Proficient in

Adobe Illustrator
Adobe Photoshop
Adobe Indesign

Adobe Aftereffects
Adobe Dreamweaver

Adobe XD
Sketchup
Cinema 4D
Microsoft Office
Front-end Html

HUDSON
WRIGHT

EASTON

VMG

Art Director
2024 - 2025 (1 Year)

Hong Kong

As an Art Director at b/major, a women'’s shoe brand in Hong Kong specialising in
genuine leather, | led a comprehensive rebranding initiative to modernize the brand's
image. My daily responsibilities included creating seasonal moodboards for product
and model shoots, while executing graphic designing brand collateral and store-
front items across both print and web platforms. Over the course of my year in the
company, | produced over 250 pieces of engaging social media content, resulting in
an increase of 8,000+ followers for the business. My efforts helped reach 1.6 million
accounts, with the top eight posts performing at an average of 700 engagement each,

significantly enhancing brand visibility and sales.

Art Director
2017 - 2024 (6 Years)

London, United Kingdom

At HWE, a leading luxury marketing and branding agency specializing in fashion,
jewelry, beauty, and lifestyle brands, | have had the opportunity to showcase my skills
in various areas. From art direction and brand identity creation to digital content
creation, web and app design, image-making, and client communication, | have
played a crucial role in new businesses and refreshing existing brands. With a focus
on delivering exceptional results, | have enjoyed collaborating with clients to achieve

their marketing and branding objectives.

Graphic Designer/ Visual Merchandiser
2015-2017 (2 Years)

London, United Kingdom

During my time at VM Graphics, | contributed my skills in visual merchandising and
store design. | was involved in various aspects, from graphic design and artwork
creation to engineering visual merchandise props and project management for retail.
| had the privilege of supporting renowned brands such as Chanel Burberry, and
Lanvin, collaborating closely with clients to help bring their visions to life and enhance

in-store experiences for customers.

Illustration BA
2011 -2014 (3 Year)

University of Arts London (Camberwell College of Art), UK

Graduated with 1st Class Honours
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B/MAJOR

A [ ' 1 1 Client: B/MAJOR
DlreCtlon Industry: Apparel/ Shoes

Graphic Design Location: Hong Kong

Content Creation

Social Media

Brief

As an Art Director at b/major, a women’s shoe brand
in Hong Kong specialising in genuine leather, | led

a comprehensive rebranding initiative to modernize
the brand'’s image. My daily responsibilities included
creating seasonal moodboards for product and
model shoots, while executing graphic designing
brand collateral and store-front items across both
print and web platforms. Over the course of my
year in the company, | produced over 250 pieces
of engaging social media content, resulting in an
increase of 8,000+ followers for the business. My
efforts helped reach 1.6 million accounts, with the
top eight posts performing at an average of 700
engagement each, significantly enhancing brand
visibility and sales.
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Frederick Tam
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Reach @ Content interactions @
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Art Director
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https://video.wixstatic.com/video/915a3b_b499ff247d26413e8906eb8aab4d2fa7/480p/mp4/file.mp4

Ryenn’s Eyes

SOCial Media ﬁ';eur;tt‘ry: RyeJnenv’vsellflfi;
Video Editing Location: UK/ USA
Animation

Brief

Envisioned by a diverse team of creatives from
around the globe, Ryenn'’s Eyes is a demi-fine
jewellery concept aim to target a new generation

of trendsetters. In this project, my role is to craft
captivating and engaging social media video
content that embodies the brand’s artistic and quirky
aesthetic. | focus on creating unique, out-of-the-box
content that sets us apart from other brands.
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https://video.wixstatic.com/video/915a3b_437a78b6bba941aaadd51f0bdc356f87/720p/mp4/file.mp4

Frederick Tam Art Director

RYENN'S
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https://video.wixstatic.com/video/915a3b_88cfb17afb334654811e7be08f427deb/720p/mp4/file.mp4

Frederick Tam Art Director
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https://video.wixstatic.com/video/915a3b_116c32b5c3864e079b629a23e6c77185/720p/mp4/file.mp4

XOR

Campaign

Art Direction
3D Modelling
3D Animation
Asset Creation
Video Editing

Brief

Client:
Industry:
Location:

XOR
Technology
UK/ Vietnam

As part of a promotional video project, | had the
opportunity to create designs that highlight the
phone’s elegant features. This project combined live-
action footage with 3D renders, resulting in a full-
length TV commercial aired on national television in
Vietnam. Additionally, | produced three web videos
to complement the TV spot.
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Frederick Tam Art Director

Tomorrow's technology



https://www.dropbox.com/s/i1ohwqefcfc14v9/MainCampaign_R9_withoutVO.mp4?dl=0

Frederick Tam Art Director



https://www.dropbox.com/s/nrtw5pbgt5ixb1n/16_9_GoldCampaign_Eng_Final_Web.mp4?dl=0

Art Director

Frederick Tam

Smoothskin

Client: Smoothskin

Campalgn Industry: Technology
Branding Location: London, United Kingdom

Art Direction

Asset Creation
Video Editing

Brief

Smoothskin is a British laser hair removal brand
founded by the original inventor of the technology.
A coherent global marketing strategy roll-out was
devised to stand against recent competitors from the

Asia pacific region.

Deliverables include Logo, Stationery, Brand
videos, Print ads, Digital content and Packaging.
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https://www.dropbox.com/s/gsonuw0anstxed4/BrandVideo.mp4?dl=0

Grosvenor Square No. 1

| Client: Lodha
Campalgn Industry: Real Estate & Property
Art Dlrectlon Location: London, United Kingdom
Asset Creation
Video Editing
Brief

Home to British aristocracy since the 1700s, No.1
Grosvenor Square has been at the centre of fashion
and status ever since. This new development,
constructed by Lodha - India’s leading and largest
real estate developer, is London’s most desirable
address.

I've devised concepts and art directions for the
brand videos to showcase the landmark, as well as

a set of social assets to engage with their wealthy
audience. Sound of Quality stays relevant to ASMR
trends of today to immerse viewer in the exceptional
design, service & amenities No. 1 Grosvenor Square
offers.
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https://www.dropbox.com/s/wbi7hi56tacc6t0/Family-Film-7_720px_1.mov?dl=0

Nevs

| Client: Nevs
Brandlng 'ndeur;try: Modelling
UI & Web DeSlgn Location: London, United Kingdom
Brief

Nevs is one of the first model agencies of its kind

in London. Now representing Influencers as well as
models, Nevs struggled with incoherent branding
across social media. A new branding and web
design is comissioned to unify and strengthen their
heritage brand.

With many departments and facets, the challenge
of the Nevs web design brief is to create attractive
and coherent visual cues that ties many uniquely
individual areas of their service together housed

under one website.
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SportsHai

Branding

UI & Web Design
Art Direction
3D Rendering

Packaging Design

Brief

Client:
Industry:
Location:

SportsHai
Cosmetics
London, United Kingdom

A revolutionary new concept in makeup for sports;
combining high performance formulas with
sustainability. My task, to create an iconic brand
style, memorable and driven, that would propell the
product throughout the athletic clique.

Deliverables include Logo, Art Direction, Packaging
and Website
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Frederick Tam Art Director

PUSH
HARD.
FIND YOUR

SPORTS SPORTS

5?" HIGH. — .o

You're tough, canfident, at times fearlass, Whan you i yau're the kind of person whao lives e ta the full,
set your sights high, you push harder and go higher. taugh, confident, at times learless

It's the inner beast that propels youw. You get in the

Zone, find your sports high, and go lor it It you sel your sights High,

You push harder and go higher,

You don't make compromises, and naither should

I yau are driven by passion, the inner beast
your makeup. It has to be as healthy to pul en your

propels vou, you gel in the zone
face as what you put in your body.

I yau're unsteppable, unbounded,

uncampramising,

Boy have we got the product for you. Introducing
Sports HAl Sports make up and skin care, tough,

stylish beauty on the go

Designed for and tested an professional athlates
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Established Models

“7 : Client: Established Models
UI & eb DeSlgn Industry: Modelling

Location: London, United Kingdom
Brief

A website design for the Iconic London model
agency Established.

| delivered a custom website to support changing
image formats. This included a fluid portfolio gallery
to give an editorial feel in keeping with the agency's
fashion images. With an enhanced user experience,
improved navigation, and an integrated model deck
giving the agency an ownable style to elevate their

presence online.
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rederick Tam Art Director
Bert Frank rredeneet e

“7 M Client: Bert Frank
UI & eb DeSlgn Industry: Lamps & Lighting
Location: Manchester, United Kingdom

I H0RT FRANK E¢

British luxury lighting brand Bert Frank moves
towards a pivotal US launch, the brand found itself

with an opportunity to revaluate its digital offering,
specifically in order to stand out and succeed in the
US market and amongst the competition.

A new website is needed to seamlessly connect their
oldest lamp products with the newest and carry the

business forward with a fully transactional site built
on Shopify. The website has a geo-location function
and shows products in currencies local to visiting

users.
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Frederick Tam Art Director

Hudson Wright Easton

1 Client: Hudson Wright East
Brandlng In(ljlustry: Ad\ijer:i:ir:wg ggl\/larkaestisg
UI & Web Design Location: London, United Kingdom

NHUDSONH
TWRIGHTV

NEASTONE

while improving interactivity and creating smoother <l

HWE is a marketing and branding agency
specializing in luxury fashion, jewelry, beauty,
and lifestyle brands. As the in-house designer,

| undertook a comprehensive redesign of the
website to enhance its aesthetic and align it with
contemporary trends. This update integrates the
agency'’s signature minimalist fashion editorial style

navigation for a seamless user experience. Bold

graphic typography has been strategically employed

to leave a lasting impression.
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M EYA M ed itati on Frederick Tam Art Director

| Client: MEYA
Brandlng In(ljeunstry: Health & Mindfulness
UI & Web DeSlgll Location: London, United Kingdom
Brief

]
|!:

MEYA

§EVOoHRD HEDITATIOM

To devise a logotype and digital experience that
captures and maintains interest for the mindfulness
and wellness audience.

While turning the brand story into a compelling
narrative for the consumer, | have developed an
ownable image style using modernised alchemic
symbols and references to editorial collage to create

refreshing visual cues to prompt and inspire users.

The experience extends across mobile, tablet and
desktop in forms of both website and app.
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Frederick Tam Art Director

MEYA

BEYOND MEDITATION
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Frederick Tam
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Dairy Crest

Client: Dairy Crest

Campalgn Industry: Food & Beverage
Art Direction Location: Surrey, United Kingdom

[llustration

Brief

Dairy Crest is a leading British dairy products
company. Each year they would with help of external
c"‘!lT _*;-. ‘-'"

flaunt their creative flair. . ' ' City
F ; _ MAITURE

agencies, create a series of campaign images that o . E%E“P‘M‘ﬁ- ‘F_ﬁ ..

| art directed and executed their 2019 campaign.
Working on site with models and crew using
illustrated storyboards i've made prior to the shoot,
a style inspired by the modern family that relishes in
natural surroundings with health conscious values at
heart.
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Frederick Tam Art Director
PuzzlelLux
Packaging Design Clent. et
Art Direction Location: Calgary, Canada
Brief

PuzzleLux is a Canadian based paper and pencil
puzzle subscription service, luxuriously packaged
and conveniently delivered directly to your door.

They have requested a packaging design created
for the brand to showcase the attention to detail
the brand has for their product. With the use of a
series of high-quality paper and foiling, an exquisite
packaging is conceived.

The packshots were meticulously art directed

to capture promotional images of the premium
packaging.
78 79
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Frederick Tam Art Director

Slideshow
. . Client: Misc.
resentation Design ncstay Reti,Digl

Location: London, United Kingdom

PURE UNPLUGGED

2022/23

New Product Launches

« SS Pure Unplugged

SOP 30/11/2022

. low (F i P: TB ! "
SS Glow (Face device) SOP: TBC make the brain receptive, so calibrated 1o put the mind af case  aftuned fo the siesses and eneroy Fied 4 Jiemz Adustable 34 /cm2 Adustable 34 /cm2 Adustable 3.6 /cm2
L . and make the brain receptive, so it pressures of contemporary lifestyle. srEED 100 flashes per minute 9515 flashes per minute 9515 flashes per minute 65-130 flashes per minute
+ SmoothSkin High Energy (SS Pure Pro)  SOP: TBC it is able fo receive messages is able fo receive messages of o
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WELCOME TO MEYA MIND JOURNEYS

A NEW
PROPOSITION

Music - at special
frequencies- is calibrated to
put the mind at ease and

at a deep level as you are
expertly guided through a
more purpose-driven, goal-
orientated form of
meditation.

In the wellness space vs existing

apps, MEYAs Mind Journeys

represent a ground-breaking

innovation that really works. Music
of special frequencies- is

deep level as you are experlly
guided through @ more purpose-
driven, goal-orientoted form of
mediafion.

MEYA Mind Journeys are based on
the modern distllafion of the

ancient learnings and philosophy of

IN WELLNESS

alchemy, and ore available ocross
a series of guided mediaions,
offirmations, visualisaions, NLP
exercises, emofion iransformation
techniques and tools, perfectly

You can make MEYA a concerted
part of a daily wellness roufine, or
simply listen fo the music tracks on
your headphones as you go about
your day. Mindfulness is mode
easier, as you work on yourself af a
deep level o enable you fo
ronsform the realiy of your lfe

PRODUCT PLACEMENT WITHIN SMOOTHSKIN

SMOOTHSKIN BARE FIT

# FLASHES Unlimited
INTENSITY LEVELS

COMFORT MODES

SKIN TONE SENSOR

AUTOMATED INTENSITY

TREATMENT MODES

PRECISION HEAD

Fast and Fast and
simple compact

s

Unlimited

SMOOTHSKIN PURE MINI

Powerful.

U[[I“afa.s’[, 1/1/(;/{({.;'(;/1/
B and ras

Cordless.

3

Powerful,

-

SMOOTHSKIN PURE UNPLUGGED
SMOOTHSKIN PURE FIT

Unlimited Unlimited

corp

AVAILABILITY

PRODUCT CONCEPT 9

MEYA PRODUCT PLATFORMS

SMOOTHSKIN PURE UNPLUGGED

10 MINU

Powerful.
Ultrafast.
Cordless.

OUR TARGET CONSUMER

Jinet Reger women sr traiblazers and progressives.

They sre diven to define their own way inthe world,

Contemporary women of odsy - regadies o age, education or
ackeround - thy lesn i 3nd rach out:thy sand up an stand
ut. They mbrace new chalenges and sdventures.They are
fearles nthefce ofchange.

Smare and nformed,muliaented and mlti-cural they are
MINDFULNESS

Es confident i theirapiions and independent n ther hought.
FOR
>ORATES

Sexy elaxed nd stane withtheir world snd themsees,they re

ingpration! women I s ther conidence that ks them al the
more beautfl and nspiring

INITIATIVES

PERMANENT HAIR REDUCTION
ANYTIME, ANYWHERE

CREATIVE DIRECTION

A WORLD OF PRODUCT OPPORTUNITY
pnersccen LAY

cobrins incie
et i
- »
A ‘e - 7] (N -
- {d

- B
. JANET ReGER sEPWEAR — - m
‘Seduction & Sleep. .

Loumsewens ! e€0 & BATH
Loary A  Sppers S 100% coion Candes, O

0T NOILYINISI¥S

CONFIDENT
BEAUTY
UNDRESSED

EMBARK ON YOUR &“g

CREATIVE DIRECTION

SWIM & BEACHWEAR EWeAR

? )

Exe
Sungiases & Glss frames

1me, Strong focus on convenience story and how easy it
- is to use (because its cordless and compact it can
be used anywhere around the house and it makes it
super easy to target hard to reach areas) while still
highlighting product key technology features.

Beautiful skin an
anywhere with the smallest,
fastest most powerful
device in the market

HosERY

High-tech and premium look and feel is really
important (emphasized by black and gold accents)

FUNCTIONAL  SHAPEWEAR.

MEN' UNDERWEAR.
(GENDER NEUTRAL LINGERIE & SLEEPWEAR
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Social Media
Content Creation
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HAIRCOLOUR
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Client:
Industry:
Location:

Frederick Tam

Misc.
Retail, Digital
London, United Kingdom

N.1 IPL
technology

L 8.
i the world

4 50

MILLION SoLD MILLION USER
TREATMENTS

soLD IN up TO

140 40+ 97%

COUNTRIES YEARS RESARCH HAIR REDUCTION

____f""f 5.500-+ 1

CLINICAL TREATMENTS

B _.-r"'"‘-

HAIRCOLOUR
eer  eoee@
Suitable Uneffective

IPL treatment relies on melanin in the hair
absorbing the light energy. Treatment is
most effective on dark hair.

Before

lreatmenl

I can definitely see

such a vast difference

from the beginning...
8 8

It’s improved my confidence and I
feel comfortable in my own skin!”

SHANNON

\fter 4
treatments

TREATMENT WITH SMOOTHSKIN PURE MINI SMOOTHSKIN PURE PLUS

Art Director
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Frederick Tam
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Frederick Tam Art Director
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Thankyou

WWW.FREDERICKTAM.ONLINE
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